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Synopsis

A A Directed primarily toward undergraduate/MBA students in Economics, this text also provides
practical content to current and aspiring industry professionals. This text will excite readers by
providing a more linear progression, while proving the consistency and relevance of microeconomic
theory. A A The Seventh Edition welcomes a new co-author, Stephen Erfle of Dickinson College,
who has contributed many revisions and improvements to the quantitative sections of the text, as
well as provided a major addition:A A the use of Excel in the presentation of many of the numerical
and graphical illustrations presented throughout the textA AA A A A To strengthen

readersA¢a -a,¢ ability to use ExcelA¢a -4 «a critical skill in todayA¢a -4,¢s job

marketA¢a -a cenew Excel Applications (Excel Apps) allow readers to turn the static figures and

tables in the text into dynamic illustrations.A A
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Customer Reviews

A A Paul G. Keat has been a member of the Global Business Faculty at Thunderbird School of
Global Management for the past twenty-five years. At present he is an Associate Professor
Emeritus. Prior to his coming to Thunderbird, he was associated for many years with the
International Business Machines Corporation in professional and managerial capacities. A A His
education includes a B.B.A. in accounting from the Baruch School of the City University of New
York, an M.A. from Washington University, and an M.A. and Ph.D. in economics from the University
of Chicago. A A Dr. Keat began his IBM career in the department of economic research and then

moved into the long-range planning area. Later, as a member of the finance function, he spent



several years at IBMA¢a -4,¢s European headquarters in Paris, as manager in the financial
planning area and then as the financial manager for the companyA¢a -4,¢s European software
business. After his return to the United States, Dr. Keat served as manager in the pricing area of
one of the companyA¢a -4a,¢s manufacturing groups. Before leaving IBM in 1987, he was
associated with the companyA¢a -4,¢s International Finance, Planning and Administration School
(IFPA), where he taught managerial economics, lectured on finance in a number of company-related
courses, and managed academic courses. He also taught at IBMA¢a -a,¢s IFPA School at La
Hulpe, Belgium. A A Dr. Keat has taught at several U.S. universities, including Washington
University, the City University of New York (CUNY), and lona College. He was an adjunct professor
of finance at the Lubin Graduate School of Business at Pace University, and he also taught in Pace
UniversityA¢a -a,¢s Executive MBA program. A A Philip K. Y. Young (www.philipkyoung.com) is
the founder and president of Nth Degree Systems, Inc., a consulting firm that provides customized
education and training programs to major corporations around the world. He recently co-founded
Learning Burst Academy (www.learningbursts.com), a company that produces courses in business
education in an innovative, digital format. He is also a member of the global faculty network of Duke
Corporate Education. He has thirty years of teaching experience as a professor of economics in
MBA programs and over twenty-five years of experience developing and teaching customized
education and training programs. A A Most of Dr. YoungA¢a —4,¢s teaching career was spent in
the Lubin School of Business at Pace University in New York, followed by several years as clinical
professor of management at Thunderbird School of Global Management. His list of clients includes
a number of multinational corporations in industries such as information technology,
telecommunications, fast-moving packaged consumer goods, consulting services, advertising and
public relations, pharmaceuticals, semiconductor manufacturing and design, diversified
manufacturing, and financial services. He teaches for these companies in the United States, Latin
America, western and central Europe, Asia, and the Middle East. A A Dr. Young received a B.A.
from the University of Hawaii, a masterA¢a -a,¢s degree in international relations from Columbia
University, and a Ph.D. in economics from New York University. A A Stephen E. Erfle began his
career as a managerial economist during a 1994A¢a —a +1995 sabbatical at Seagram Classics
Wine Company (SCWC). During those fourteen months, he maintained offices at Sterling Vineyards
and at Mumm CuvAfA©e Napa, where, respectively, the finance and marketing departments of
SCWC resided. Trained as a microeconomic theorist, he began to use his economistA¢a -a,¢s
toolkit to analyze concrete business questions, such as, Should Mumm raise the price of Brut

Prestige a dollar a bottle? When does it make sense to have another tasting room associate on the



floor in SterlingA¢a -4,¢s tasting room? A A On returning to Dickinson College, Dr. Erfle decided
to refocus his teaching in a more applied direction. He helped found the International Business and
Management department and major during the late 1990s. One of the core courses in that major is
his course, Managerial Economics, which uses Excel as a teaching platform. This course is
modeled after what he did during his SCWC sabbatical. In the past fifteen years, he has taught
more than a thousand undergraduates how to build economic models in order to do comparative
statics analysis and how to do regression modeling in Excel. A A Dr. Erfle received a B.S. in
mathematics and B.A. in economics from the University of California, Davis, and a

masterA¢a -a,¢s and Ph.D. in economics from Harvard University. He has also taught in the
Economics Department at Dickinson College and in the School of Social Sciences at the University
of California, Irvine. He is also involved in wine education; he has taught wine-tasting classes and
conducted wine tastings since his graduate school days as the resident economics and wine tutor

for HarvardA¢a —4a,¢s Leverett House.

| just completed a graduate level managerial economics course with this textbook. Unfortunately, we
had to read 12 chapters in this book. It was a tough read that required rereading to grasp all of the
concepts thoroughly. The professor often assigned videos to watch in an effort to help everyone
better understand the material since the textbook was a tough read. With that said, how many

economics textbooks are easy reads? None that | have used in the past.

The book is exactly what was necessary for my class. It came in good condition.

I've received this book damaged. The spine of the book is severed and the pages are not in place.

Very dissatisfied.

| thought the book was a little dry for my taste.

The book itself is insightful. The condition | received was horrible. The textbook slid right off the

hardcover

Managerial Economics (7th Edition)A A This was a required book for my MBA Economics course. |

have had better Econ books during my undergraduate studies, but it was required by my professor.



It is a bit tattered, but | don’t care. | hesitated to say "love it" only because | wish | didn’t need the

class. but it covered the content well and was in decent condition

Very informative
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